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Padre says: 
 

 

"A man who stops 
advertising to 
save money is 

like a man who 
stops a clock to 

save time."  

Team W, KAN And WIBW Spread The Word That John Deere Is ‘Yellow’ At PrairieLand  
  John Deere isn’t always green.  
  Many farmers are prejudice for their tractor brand, 
and it often becomes a friendly battle with neighbors 
contending “‘green’ is better than ‘red’” or ‘orange’ or 
‘another color brand.’    
  But, “green fans” have had to take another stand in 
defense of their brand, because John Deere is now 
“yellow,” too. 
   That’s the Commercial Worksite Products, commonly 
referred to as CWP, line from John Deere. 
   CWP includes skid steer loaders, compact track load-
ers, landscape loaders, compact excavators, backhoes, 
four-wheel-drive loaders, tool carriers, crawler bulldoz-
ers and scrapers. 
   These machines work for farmers, but most im-
portantly for everybody who does commercial construc-
tion of any kind. 
   Obviously, there are competitive products for all of these John Deere “yellow” machines, and 
they come in a wide array of colors. 
   The task is to inform the world that John Deere is yellow, too, and the CWP line follows the 
“green tradition” in performance, stability and dependability. 
   To accomplish this, PrairieLand Partners John Deere joined with Team W to develop an ad-
vertising campaign for the Kansas Agriculture Network and 580 WIBW.  
   “Team W implements a ‘think tank’ process, providing advertising consultation and commu-
nication strategies as a service of Morris Communications, owner of KAN and 580 WIBW,” ac-
cording to Dan Lindquist, certified radio marketing consultant who serves as “captain” for 
Team W. 
   “We met with PrairieLand Partners officials to learn more about their business and the CWP 
line, and then we built a program to most effectively expand their CWP sales,” Lindquist said. 
   Leading the effort for Prairieland were Amanda Cooper, human resources/marketing coordi-
nator from the headquarters at Hutchinson, and Paul du Toit, manager of PrairieLand’s Empo-
ria location, who has extensive background in commercial worksite equipment. 
   Accompanying Lindquist was Kurt Kaniewski, internationally recognized Team W creative 
director, and Frank J. Buchman, marketing consultant for KAN and WIBW. 
   To get a “better feel” for John Deere’s CWP, Kaniewski, with guidance from du Toit, stepped 
into a “D” series skid steer, turned the switch, and briefly operated the “yellow” machine with 
a TurboSaw that easily attaches and detaches “just like he was working in the field.”  
    PrairieLand Partners, longtime advertisers on WIBW, includes locations at Andale, Anthony, 
Emporia, Hutchinson, Kingman, Marion, McPherson, Wichita and Winfield. 
   John Deere is now “yellow,” too, and more people know it everyday thanks to PrairieLand 
Partners John Deere’s extensive advertising campaign developed by Team W and heard on the 
Kansas Agriculture Network and 580 WIBW. 


