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Padre says: 

 
“Some of God’s 

greatest gifts  
are unanswered 

prayers.” 

Opportunities Abound For All At 17th 94.5 Country Stampede In Manhattan 
   Just six weeks away, but there’s still plenty of time to be right in the middle of all the 
action for The BIG 94.5 Country Stampede at Tuttle Creek Reservoir north of Manhattan, 
June 21st through the 24th. 
   One of the largest and certainly most acclaimed country music festivals in the world, 
the 17th edition of the 94.5 Country Stampede already has ticket-holders from throughout 
the country. More than 165,000 people are expected to be there this year setting an all-
time record attendance. 
   Billboard’s top country music artist of the decade, and multiplatinum selling megastar 
Toby Keith will be the headliner on Saturday, June 23.  Grammy Award winning fan favor-
ites The Zac Brown Band is to fill in the Friday, June 22, headline spot, while Sunday’s 
headlining slot features CMA new artist of the year, song of the year, and single of the 
year winners and sibling powerhouse The Band Perry.   
   Platinum recording artist Luke Bryan headlines on Thursday, June 21. A dozen other 
performers are set throughout four days on the Main Stage, with equal number entertain-
ing from the Tuttleville Stage.  
   The National Songwriters Association International Songwriters tent attracts inspiring 
writers to visit and learn the ropes from those who’ve already achieved stardom. Country 
Stampede 2012 Magazine, published by Able Printing Company, will be available for com-
plete details and as a souvenir. 
   Still, there’ll be much more than the best country music in the world. Many families 
spend the entire week camping on Stampede grounds. Twenty acres are filled with make-
shift-living accommodations of every imagination by opening day, and a number won’t 
leave until the morning after the final song.   
   To rough it in luxury, there are VIP tickets offering the ultimate hospitality experience 
including early entrance, the best parking, seating and hospitality. 
   Sponsorships, advertising and display opportunities are still abound for all businesses 
and organizations. Included are campground naming rights, the ultimate backstage expe-
rience, encore show, stage curtain logo, runway signage, ticket sponsors and the on-air 
studio sponsor.  
   For those who want to be in the action live the entire four days, booth spaces are avail-
able to sell merchandise, distribute informational materials or just have incomparable ex-
posure. Others wanting constant advertising can have banners on display all around the 

Stampede grounds for the entire 
four days.  
   The StarScreen right in front of 
the full audience all of the time 
offers commercials, border ban-
ners, bugs and texting. 
   To become involved, contact 
The BIG 94.5 Country Stampede 
Marketing Consultant Frank J. 
Buchman at 785-228-7259 
 

 
 


