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Padre say: 

 
 
 
 
 
 
 
 
 
 
 

“Reason has 
never failed men. 
Only force and 
repression have 
made the wrecks 

in the world.”  
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‘Emotion’ Best Way To Relate Real Farm Food Story To Misinformed Consuming Public   
   Debbie Lyons-Blythe is a cattlewoman, and officially 2012 America’s Farmers Mom of the Year. 
More than 210 attendees’ were completely attentive when she spoke about farm advocacy during 
the recent 580 WIBW Farm Profit Conference at Paxico. 
   Conference coordinator 580 WIBW Farm Director Kelly 
Lenz introduced the speaker first identifying her official suc-
cesses, then clarifying Debbie Lyons-Blythe “speaks in favor, 
support, and defense of farming, agriculture and quality, 
safe food to the world. She is a farm advocate.” 
   In her energetic talk titled “Connecting With Consumers - 
Strategies For Better Industry Advocacy,” Debbie explained 
that she’s a rancher with 250 registered Angus cows, along 
with a commercial heifer development program.  
   Amid running the ranch, she also manages five kids and a 
husband, Duane Blythe, and she shares her experiences 
through her blog, www.kansascattleranch.blogspot.com. 
“Why is there a need for farmers to advocate?”  
   Having been raised on a purebred cattle operation south of Manhattan, Debbie clarified, “I didn’t 
really think about it until my husband’s cousin’s daughter brought her family from Denver to visit our 
farm and didn’t want them to eat hamburger or drink milk, because she believed those foods we 
thrive on would be harmful to their health.  
   “That was when I realized if she is only one generation removed from the ranch and didn’t know 
the true answers to these food and eating concerns, then the people much farther removed really 
needed to have good sources of information,” Debbie stated.  
   “Conversation of agriculture advocacy is changing. We need less talk about agriculture industry, 
and more about community, the farming community. We hear about corporations running agricul-
ture, when in reality, 97 percent of U.S. farms are operated by families,” Debbie insisted. 
   “Today, the conversation should be less about ‘telling your story,’ and more about answering 
questions. Less talking and more listening. Less defending and more educating. Less facts and more 
emotion,” she continued. 
   “This is a very emotional subject. I get very emotional talking about agriculture and food produc-
tion. But, consumers, mothers in the city, my relatives, they get emotional too about they’re eating 
and feeding their family, their food, the food chain, what they see, hear and eat.  

   “Commercials on television to donate to humane socie-
ties and seemingly worthwhile causes plead to emotions. 
We must be emotional in telling our complete true farm 
story, too,” Debbie emphasized. 
 
 

   While the speaker is perhaps most recognized for telling 
the farm story with her blog, she “advocates” at commu-
nity functions, school and church activities, at the butcher 
counter, in the grocery store check-out lines, wherever an 
opportunity arises.  

 

   “There is no right way or wrong way to advocate. We 
need lots of voices. Mine is blogging. I tweet. But yours is 
your own. Play to your strengths, select your audience 
that best fits the way you are. 
 
 

   “Be sure to watch your terminology. Say rancher rather than beef producer. It’s a farming commu-
nity rather than industry. Use emotion, but have the facts to back it up. Then support each other.”    
   Dressed in jeans, boots and appropriate farmer-cattlewoman attire, Debbie explained that her 
children Meghan, Allie, Trenton, Tyler, Eric and her aunt Mary Ferguson nominated her for the Amer-
ica’s Farmers Mom of the Year award. “Farmers and ranchers need to tell their story; or laws, regu-
lations and even decisions made in the kitchen will be misinformed and will limit us on what we do 
here,” Debbie summarized.  


