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   Since the state of Wyoming recently 
adopted a set of Cowboy Ethics for their 
citizens to live by, it seems appropriate to 
review philosophies from one of the origi-
nal radio cowboys. 
 
   1.  Never slap a man who's chewing  
         tobacco. 
   2.  Never kick a cow chip on a hot day.  
   3.  There are two theories to arguing 
        with a woman...neither works.  

   4.  Never miss a good chance to shut up.  
   5.  Always drink upstream from the herd.  
   6.  If you find yourself in a hole, stop digging.  
   7. The quickest way to double your money is to fold it  
       and put it back in your pocket.  
   8. There are three kinds of men: The ones that learn  
       by reading. The few who learn by observation.  
       The rest of them have to pee on the electric fence.  
   9. Good judgment comes from experience, and a lot of 
       that comes from bad judgment.  

         10. If you're riding ahead of the herd, take a look back 
               every now and then to make sure it's still there.  
         11. Lettin' the cat outta the bag is a whole lot easier'n 
               puttin' it back. 
         12. AND FINALLY:  After eating an entire bull, a moun- 
               tain lion felt so good he started roaring.  He kept it up 
               until a hunter came along and shot him . . .  
 

The moral:  When you're full of bull, keep your  
                   mouth shut. 

Padre Says: 

“God puts  
something good 
and lovable in 
every man His 
hands create.” 

Flexible Cash Leases Work Well  
In Volatile Ag Economy 

Angus Bulls Sell  
At Private Treaty 

   Advertised on AM 580 WIBW radio, the 
11th annual private treaty sale hosted by 
New Haven Angus near Leavenworth drew 
enthusiastic buyers despite a damp day. 
The sale topped when Mike Peterson, 
Clay Center, purchased half interest and 
half possession in the top selling bull, an 
Image Maker son out of a Right Time 338 
donor.  Bulls were priced from $1550 to 
$3000, and a bid-off was conducted when 
more than one buyer was interested in 
buying a certain bull.   

Show Pigs And Lambs  
Find Big Demand 

   Forty prospect show pigs sold for an 
average of $251 at the annual Fink Farms 
Pig-Lamb Sale north of Wamego. With a 
number of the bidders hearing about the 
auction on AM 580 WIBW radio, the offer-
ing of Fink Farms Show Pigs and M&S 
Show Pigs saw a top price of $900 paid for 
a Yorkshire pig. Rookstool Club Lambs 
sold 13 show prospects, averaging $252, 
with a top of $520. 

   Volatile crop prices 
and high input costs 
are making it hard to 
set a fair fixed cash 
rent, according to 
Kevin Dhuyvetter, 
Kansas State Univer-
sity Extension econo-
mist, at the WIBW 
Farm Profit Confer-
ence in Centralia. 
   “So a growing 
number of landown-
ers and farmers are turning to 
flexible cash rent leases, which 
adjust automatically as yields 
and prices fluctuate,” he said. 
   There are many types of “flex” 
leases, but most provide for a 
minimum or base rent payment, 
plus a bonus payment if gross 
revenues exceed a specified 

level.  “This arrange-
ment allows the owner 
and renter to share 
risks and rewards,” 
Dhuyvetter explained.  
    In the current eco-
nomic climate, “a flexi-
ble cash farm lease 
will likely be fairer to 
both the landowner 
and the tenant,” Dhuy-
vetter stated. If prices 
or yields are below 

normal, the tenant pays less 
rent. If yields or prices are 
higher than expected, the land-
owner shares the additional 
income.  
   “I believe the concept is very 
good, especially in volatile times 
like we're going through now,” 
he analyzed. 

Kevin Dhuyvetter 

   The Big 94.5 Country, sole media host, 
for the Country Stampede, June 24-27, at 
Manhattan, has an on-line magazine de-
signed to give everybody all of the informa-
tion about the upcoming event which annu-
ally draws 160,000 attendees from through-
out the Midwest. 
   The new “Survival Guide” gives advertis-
ers the opportunity to put their business in 
the middle of all the excitement that is 
Country Stampede. 
   Going on line within a few days, the 
magazine will be available for two months 
after the Stampede. There’s still time to be 
a part of this important package by contact-
ing me now. 

Country Stampede  
Magazine To Be On-Line 


