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Rodeo Queens Big Ambassadors For America’s Most Traditional Sport 
   “The queen is one of the most important people at the rodeo.” That’s not a direct quote, 
but maybe it could be. Yet, there are still a sizeable number who’d argue the statement 
grudgingly that rodeo is a man and beast competition, cowboys, 
horses, bulls, and cowgirls in the barrel race. 
   “Rodeo queens are sometimes regarded as just wannabe cow-
girls with shiny outfits, fancy hats and boots, who get in the way 
at rodeos and spoil the image of real rodeo action,” admitted 
Meredith Holland Thompson, right. 
   But, that’s definitely not the way it is today, she insisted, and 
is most emphatic in denying that misnomer. “Rodeo queens are  
the best ambassadors for the sport of rodeo. Their main objec-
tive is to tell the world about the amazing tradition of the West-
ern way of life, and its continuation through rodeo with cow-
boys, horses and cattle,” said Thompson, who reigned as Miss 
Rodeo K-State 2006 and Miss Rodeo Kansas 2009. 
   “Rodeo has always been near and dear to my heart, and ro-
deo queens have the greatest opportunity to develop this same 

feeling among people who 
are far from the land. Those who have no idea that 
what they consider only a sport has grown as our 
country progressed, and through cattle industries 
closely related to it are an integral part of agricul-
ture and the nation’s economy,” Thompson said. 
   Committees, contractors and perhaps most of all 
rodeo contestants are busy. There’s so much to do 
when putting on a successful rodeo. Rodeo queens 
step in to help where needed at all times, and most 
importantly to help spread the true story of rodeo 

through public programs and presentations, attendance and helping with rodeos, horse 
activities and events of all kinds,” explained Thompson, who serves as coordinator of the 
Miss Rodeo K-State Pageant, and has been busy getting ready for this year’s competition. 
   The 59th annual K-State Rodeo, advertised and promoted heavily on The BIG 94.5 Coun-
try and 580 WIBW, is set February 20-21-22, at Weber Arena on the Kansas State Univer-
sity campus in Manhattan. There’ll be a Friday evening performance, Saturday matinee, 
Saturday evening show, and the finals performance at 1:30, Sunday afternoon. 
    “Coronation of Miss Rodeo K-State is at 7 o’clock, Saturday evening, before the rodeo 
starts at 7:30,” Thompson informed. Contestants will be introduced at every performance. 
This year’s pageant is set February 13-14 at K-State. “Contestants will compete in horse-
manship, personal interview, written test of rodeo, K-State, and equine knowledge, in ad-
dition to speech, modeling and photogenic competitions,” Thompson said.    
   Contestants are junior Allie Dywer and sophomore Sarah Rahjes. Danielle Stuerman 
serves and reigns as the 2014 Miss Rodeo K-State, and is shown at last year’s rodeo with 
Thompson. Brooke Wallace, Miss Junction City Rodeo, is the advertising chairperson, and 
Brooke Boyington, Miss Rodeo Phillipsburg, is the social chairperson. 
   Upon being crowned, the new Miss Rodeo K-State 2015 has a busy schedule. “Her main 
duty will be to tell the world about rodeo, its heritage, tradition, history and also represent 
Kansas State University,” Thompson said.  

 
 
 

 
 

   “Shoot for 
the moon. 

Even if you 
miss, you’ll 
land among 
the stars.”     


